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Agenda

1. Google’s 2024 Updates: 

- Search Generative Experience (SGE)

- Local SEO

- Google Ads

2. Workshop Your Action Plan

3. Q and A



● Deep expertise in localized digital 

marketing, including paid media, 

organic/SEO, and web solutions

● Facilitated $2 billion in media 

spend through our platform

● Award-winning brand and 

location support with named 

account managers

● Experience driving success for 

over 100 multi-location brands

Netsertive: Take 
Control of Your Brand 
at the Local Level



Google’s 2024 Updates
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Search is Changing in 2024

Organic 
Search

 

Changes

AI-Powered
Search

Search Generative 
Experience (SGE)

Google Ads

How can you lead 
your brand to the 
AI-powered future 
of search?
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Google’s Search Generative Experience

Generative AI answers
summarize the most 

relevant, locally indexed 
content, listings, and 

reviews.

User search intent is king!
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The Search Results Page Is Changing

Search Generative Experience

Organic

Paid
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Google’s Search Generative Experience

Generative AI answers 
also have recommended 

businesses and suggested 
follow-up questions.
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Local SEO After Google’s March 2024 Update

Helpful Content Is King

Google is prioritizing 

high-quality, informative 

content that addresses user 

search intent.

Reduced Spam Tolerance

The update targeted manipulative 

SEO tactics like keyword stuffing 

and generic content across 

locations.

Rewarding User Experience

Google now prioritizes user 

experience in search results more 

than ever. Think optimize Google 

Business profiles and fast-loading, 

high-converting landing pages.
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The Impact of AI on Google Ads in 2024

Data-Driven Audiences

AI can analyze vast amounts of 

user data to identify ideal 

audiences and optimize 

targeting strategies.

More Dynamic Bidding

Google Ads AI AI algorithms can 

analyze real-time data and adjust 

bids for each ad auction, maximizing 

return on ad spend.

Contextual Targeting

Advertisers should create 

meaningfully specific ads and landing 

pages to allow Google’s AI to match 

you to the right user intent.



Workshop Your Action Plan
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Local Presence 
AI-Readiness Audit

See link in chat. 

→ Make a copy of a 
Google Sheet!
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Website & Localized Web Content
Location/Promotion Pages, Location Finder

Robust Digital Presence
   Listings, Reviews, Organic Social

Strategic SEO Initiatives
On-page optimizations, backlinks, schema strategy

Targeted Campaigns
Search, Display, Social, Video, CTV, etc.

Integration of MarTech & Data
CRM Integrations, Data-Driven Decision Making

Multi-Location Marketing: Digital Hierarchy of Needs



Netsertive Proprietary and 
Confidential

Netsertive Proprietary and Confidential

Website & Localized Web Content: Location Pages

Do you have truly localized 
location and landing pages 
for each of your locations 

with localized content?

KPIs: Organic Traffic, 
% Engaged Traffic, 

Conversion Rate
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Website & Localized Web Content: Location Finder

Do you have a 
user-friendly location 

finder with a 2-click max 
conversion available?

KPIs: Usage Rate, 
Clicks to Conversion, 

Conversion Rate
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Strategic SEO Initiatives: Schema Markup

Do your location pages 
and key content pieces 

have appropriate 
structured data markup 
(e.g., LocalBusiness, FAQ 

Page, Reviews)?

KPIs: % of Pages with 
Markup, Snippet 

Search Performance
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Robust Digital Presence: Google Business Profiles

Are your Google Business 
Profiles for each location 
complete, accurate, and 
regularly updated with 

fresh content (e.g., posts, 
photos)?

KPIs: Profile 
Completeness, Visitor 
Interactions, Inbounds
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Robust Digital Presence: Local Listings

Are your locations listed 
accurately and 

consistently across major 
online directories and 
platforms (e.g., Google 

Maps, Yelp, Apple Maps, 
Bing Places)?

KPIs: % Accurate 
Listings, Referral 

Traffic, Conversions
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Robust Digital Presence: Effective Reviews

Do you have an effective 
reviews program for each 

location and respond to all 
reviews (positive and 

negative)?

KPIs: Reviews Per 
Location, Ratings, 
Sentiment Score
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Robust Digital Presence: Organic Social

Do you have a consistent 
organic social media media 
strategy across locations?

KPIs: Posting Frequency, 
Engagement Rate, 

Followers
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ProLine 

ProLine.com/Boston
http://www.proline.com/boston 

Boston’s house cleaning company! The ultimate home cleaning services 
in under one hour or less, guaranteed. Contact our efficient team for a 
free quote now. 

ProLine Boston | House Cleaning in One Hour or Less

Boston, MA

Boston, MA

House Cleaners |  Boston

Targeted Campaigns

Do you have highly 
localized digital 

advertising running with 
budgets and creative at 

the location level?

KPIs: Cost-Per-Lead, 
Optimization Score, 

ROI
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Integration of MarTech and Data

Are you able to compare 
campaigns and lead 
performance across 

locations and optimize at 
scale?

KPIs: Cost-Per-Lead, 
Optimization Score, 

ROI
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Key Pillars for Localized Digital Marketing Success

BRAND

CONSUMER / 
BUSINESS

FRANCHISEE

Technologies

Integrations

Support and Processes

Digital Marketing Channels 

Digital Presence Digital Advertising

Analytics and Insights

Location
Pages

SEOWebsite

Social 
Media 

Management

Review 
Management

Listings 
Management

YouTube
Video

Social 
Ads

Display Search

CTV Ads

Retargeting

INFRASTRUCTURE

BI Dashboards

CRM

POS

ERP Systems

Product Feed Management

Scheduling Software
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Powerful Brand-Compliant, Localized Messaging and Seamless UX 

Localized Social Posts 
and Social Ads

Reach and engage local 
customers where they 
spend a ton of time, on 
Facebook and Instagram.

Localized Search Ads and 
Search Engine Optimization

Reach local customers with a 
local message  when they’re 
researching for your services.

Local Conversion

Get and see local leads 
from website form fills 
and phone calls.

proline.com/boston

2
4
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Localized Display and Video Ads

Reach and engage local customers 
on their favorite websites.



Q and A
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Thank you!

Questions? Contact Erin:

emartin@netsertive.com 

Aazir Munir

Product Manager

Erin Martin

VP of Marketing


